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Introduction
There is a significant disconnect between the priorities and policy initiatives that
small businesses want the federal government to focus on, and what they perceive
government devotes its time and energy to instead. That is the key finding of the Sage
2016 U.S. Election Survey.
Sage commissioned a poll of 383 of its customers in mid- to late January 2016. All were
small companies, with 82 percent having 20 or fewer employees. They represent a wide
range of businesses, from the local florist to the corner dry cleaners and the locally
owned coffee shop.
Their political affiliations were just as varied as their businesses. Thirty-six percent
identify as Republicans, 14 percent as Democrats, 20 percent as Independents, and
15 percent did not identify with any party. No other affiliations (Tea Party, Socialist,
Libertarian) registered more than 6 percent.
2

2016 U.S. ELECTION SURVEY REPORT

Who is Main Street?
More than 95 percent of employers are small businesses
with fewer than 50 workers; a significant majority of those
companies have fewer than 20 employees. Business owners
and employees come from all backgrounds and walks of life,
so this survey’s findings truly reflect the collective voice of
Main Street American business.
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Main Street vs. Washington
A large majority of respondents feel government focuses on the wrong special
interest groups, pursues the wrong missions, and implements the wrong policies.
Main Street ranks small businesses, the military, and the middle class as the most
important special interest groups. Yet it believes that the federal government not
only caters to the needs of Big Business and government employees, but it does
so at the expense of small businesses and the middle class.
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Government’s priorities
When asked to set the government’s priorities, the survey finds Main Street has
a pragmatic view. It wants Washington to focus on the economy, energy and
healthcare, in that order. However, when comparing those to what it believes our
current government’s priorities actually are, it only sees one area of agreement:
healthcare. Main Street also accuses Washington of ignoring it’s top priority, the
economy, and focusing instead on issues it feels are less urgent, such as the
environment or labor.
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Policy initiatives
Finally, Main Street has a list of policy initiatives that it feels Washington is also
ignoring. It wants government to address tax reform, the deficit, and social security.
At the bottom of it’s list: global warming, income inequality, and raising the minimum
wage.
However, it sees government, instead, working on gun control, global warming, and
raising the minimum wage. In other words, small businesses feel that government
spends its time and energy on issues that merit the least amount of attention in Main
Street’s collective eyes.
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A cloudy crystal ball
The survey results do not select a winner of the 2016 presidential
election, but one thing is certain: Small businesses are not happy
with Washington. When given a range of words to describe how they
feel, they chose “discouraged,” “disgusted,” “mistrustful,” and “angry.”
Virtually no one chose the more positive words, such as trusting,
inspired, pleased, or respectful. That should serve as notice to both
parties as this summer’s conventions and Election Day 2016 approach.
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